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Hi! I’m Bernadette Geyer… 
 
 
I know how quickly time passes. Before you know it, a year 
has gone by since the last time you really looked at all the 
pages – or even the front page – of your website. 
 
You can’t even remember what text is on your home page. 
Was that before you changed your company name? Or after 
you adjusted the tagline? 
 
Do you avoid looking at your website because it’s now been 
so long you’re afraid of what’s there? 
 
 
Help is here! 
 
 

 
 
This Quick & Easy Website Checkup 
gives you 3 fast fixes you can 
implement right now to make sure 
potential customers aren’t being driven 
away by your main online presence. 
  



1. Check your contact page 
 

 
 
Is your contact info and address current? Does it 
include a phone number and an email address? You 
want to make sure potential clients can reach you in 
the best way possible for them. 
 
If you are a bricks-and-mortar shop, are your store 
hours prominently displayed?  
 

A customer who can’t figure out when you’re 
open is not likely to simply “drop by” on the off 

chance they catch you in the shop. 

 
Do you have a “Contact Us” form on your website? If 
so, submit a message to yourself as a test using the 
form to confirm that it still works. 
 
Few things frustrate a potential customer more than 
submitting an inquiry using a contact form and then 
never hearing back from a business. 
  



2. Check the links on every page 

 

 
 
Unless you’re an online retailer with dozens of 
pages, you should be able to take a few minutes to go 
through every page of your website to make sure all 
the links still work. 
 
Especially the links in your website’s menu and footer! 
 
If you have a blog on your website, it would also be 
good to check the links in the most recent several 
posts. 
 

The better the experience a potential customer 
has on your website, the better impression they 

will have of your business.  

 
Dead links will turn them away quicker than you can 
say  “404 Not Found.” 
  



3. Check your branding 

 

 
 
How does a potential customer know this is YOU and 
not your competitor?  
 
Ensuring that you convey a consistent brand image 
on your website as you do on social media (or on 
your podcast or in your books!) will help website 
visitors know that this website belongs to YOU. 

 
Visuals: 
Are there specific colors or fonts that you 
tend to use in your social media graphics or 
print materials? Keep these consistent. 
 
Text: 
Do you have specific key messages or a 
tagline that you can reinforce? Is your 
company name spelled the same on every 
page? Make sure these are used the same 
way each time so that a potential customer 
automatically thinks of you when they hear 
those words or phrases. 

 



Tone: 
Does your website use words that you 
actually use when you’re describing what 
you do to people in real life? Will a website 
visitor be able to hear your voice in their 
head when they’re reading those words, or 
will they be confused by too much jargon? 

 
 
 
 
 
 
 
 
 

 
 
Want more help with 
branding? I wrote 
Branding for Beginners 
for people like you! 
Read more about it 
here. 

https://geyereditorial.com/my-book/
https://geyereditorial.com/my-book/

